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Putting green roofs 
on commercial and
residential buildings is
a growing business in

Canada.
The gre e n - roof industry

blossomed more than 25 per
cent in 2006, with more than
three million sq. ft. of the envi-
ronmentally friendly ro o f i n g
material installed on buildings
across the country, according to
a study by Green Roofs for
H e a l t hy Cities, a
n o t - f o r - p r o f i t
i n d u s t ry association
based in Toronto.

But the trend isn’t
just ro o t e d in a
d e s i re to save the
planet – it’s a desire
to boost the bottom
line.

“Green roofs offer
both public and pri-
vate benefits,” s ay s
K a ren Liu, a c t i n g
program head for the British
Columbia Institute of Te c h-
nology (BCIT) Centre for the
Advancement of Green Roof
Technology.

Liu says green roofs help with
stormwater management, miti-
gate the urban heat island and
improve air quality in cities.

Building owners benefit by
reducing their heating and
cooling costs. “Green roofs also
extend the life of the roof by
moderating the extremes of
t e m p e r a t u re experienced by
conventional roofing material.
T h ey increase the pro p e rt y
value of their building,” adds
Liu.

BCIT set up the Centre for
the A d vancement of Gre e n
Roof Te c h n o l ogy in 2004 
to conduct research and devel-
opment to improve gre e n -
roof technology and to address
the challenges of importing 
this European technique to 
the harsher North American
climate.

Joy Schmidt, CEO of Brant-
ford-based Xero Flor Canada,
s ays growing re s e a rch and 
education about green roofs 
a re raising interest with the
p u bl i c, c o nventional ro o f i n g
companies and with municipal-
ities.

Xero Flor Canada specializes
in low-maintenance roof gar-
dens designed to decrease the
environmental impact of build-
ings.

Although the company ’s
Canadian branch was estab-
lished in 2001, its gre e n - ro o f

t e c h n o l ogies start e d
in Germ a ny about
35 ye a rs ago, s ay s
S c h m i d t .“Back then,
X e ro Flor prov i d e d
re i n f o rced turf for
slopes and embank-
m e n t s .This led to the
d evelopment of re-
i n f o rced ve g e t a t i o n
systems for gre e n
ro o f s ,” she say s .

G e rman tow n s
and cities re q u i re d

new flat-roofed (buildings) to
have a green roof installed, she
a d d s . “The need for low -
we i g h t , l ow-cost and low -
maintenance systems guided
such property owners towards
plants that we re resistant to
cold, heat and drought, shade
and bright sunshine. T h a t ’s
where our experience with turf
cultivation came in.”

Since then, the company ’s
green-roof systems have been
used on thousands of installa-
tions wo r l d w i d e, including a
1 0 . 4 - a c re Fo rd Motor Co.
a s s e m bly plant in Dearborn ,
Mich.

Another Brantford company,
called Elevated Landscape
Technologies Inc. (ELT), is also
participating in the growth of
the green-roof industry.

E LT was incorporated in
2001 as a company that would
install gre e n - roof systems 
for clients, s ays owner Gre g
Garner, who came onboard in
2004 and transformed ELT
f rom a sub-contractor to a
green-roof supplier.

“We provide several services
such as design, c o n s u l t a t i o n ,
project management and instal-
l a t i o n . But education is the
focus for our company, spread-
ing the wo rd about gre e n
roofs,” says Garner.“It is getting
easier now, as the exposure for
green roofs has increased, along
with the increased exposure of
the env i ronmental challenges
we face.”

Quebec-based Soprema Inc.
m a nu fa c t u res a va riety of 

modified bitumen roofing 
systems for gre e n - m i n d e d
builders.

The Drummondville firm
has developed the Sopranature
gre e n - roof system, w h i c h
includes water-retention, irri-
gation and root-barrier layers,
as well as suggested plant 
materials tailored to different
climactic conditions.

Its Cordillera system, f o r
i n s t a n c e, has a va riety of
drought-resistant plants that are
suitable for sloped roofs.

“We have installed over 200
green roofs in Canada, includ-
ing institutional, residential and
c o m m e rcial buildings since
1 9 9 6 ,” s ays Mari e - A n n e
Boivin, co-ordinator of Sopra-
nature development.

Soprema also has a second
plant in Chilliwack, B.C.

“The Canadian climate is
ve ry dive rs i f i e d ,” B o ivin notes.
“Cities at the same latitude have
d i f f e rent minimum and maxi-
mum temperature and pre c i p i-
tation leve l s , so we have to va ry
the vegetation to accommodate
these conditions.”

Green roofs are not a matter
of throwing down dirt or sod
onto a roof.

The growing material has to
be separated from the structure
of the building by the use of a
vapour barrier, thermal insula-
tion and a waterproof mem-
b r a n e. A ro o t - resistant laye r
ensures that roots don’t com-
promise the roof structure. On
top of this comes the growing
medium and the plants.

“If you’re going to install a
green roof, you need to plan
a h e a d ,” s ays Xero Flor’s
Schmidt. “You may need addi-
tional structural support , s o
design it early. And expect to
pay a premium for the product,
although you will make back
some of those costs over time.
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Green-roofing can help grow bottom line
Natural touch
saves heating,
cooling costs

See CAPACITY Page 17
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Photo courtesy of Xero Flor
Joy Schmidt of Xero Flor stands atop the Ford assembly plant’s green roof in Dearborn, Mich.

Looking for top value for your
marketing/advertising dollars?
Look no further!
With its editorial excellence and unrivalled distribution, Business Edge News Magazine
presents an affordable and highly effective vehicle through which your business can speak
directly to a massive audience of high-income consumers and business decision makers.

Compelling editorial content has always been a foundation of our business, but 
the Edge’s distribution to 180,000+ Canadian companies truly sets us apart from 
our competitors.

Business Edge advertisers can target any or all of our four editions 
(Ontario, Man/Sask, Alberta and B.C.), reaching the majority of business addresses 
in the major centres. There is always comprehensive coverage of the downtown districts 
in Toronto, Vancouver, Calgary and Edmonton. Rotating distribution, meanwhile, ensures 
that over the course of two issues advertisers can reach about 98 per cent of business 
addresses through Canada Post in all of the cities below.

Minimum number of businesses reached per edition*:

Toronto 33,000 
Mississauga 11,200
Markham 3,900
Ottawa 10,700
London 5,250

Winnipeg 9,300
Saskatoon 3,100
Regina 2,900

Calgary 28,000
Edmonton 14,500
Red Deer 1,800
Grand Prairie 1,300
Fort McMurray 1,250
Banff 200
Canmore 225
Lethbridge 1,500

Vancouver 26,000
Richmond 4,200
Surrey 4,300
Burnaby 2,300
New Westminster 1,600
Victoria 4,350
Nanaimo 1,350
Kamloops 1,550
Kelowna 2,500
Vernon 1,100

* Individual city circulation numbers are all more than 50% of total business addresses per city based on Canada
Post unaddressed mail data as of Sept. 1, 2006.

Contact us now for more information 
on advertising in Business Edge

1.866.216.3343 ext 25 
Ads@BusinessEdge.ca
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■ Empire Club (May 8,
noon) – The Business Case for
Health and Safety, with guest
speaker Steven Mahoney,
chair of the Workplace Safety
and Insurance Board of
Ontario. Location: Fairmont
Royal York Hotel, 100 Front
St.W.,Toronto: Cost: Members
$40, others $55. For info or to
register, go to www.empire-
clubfoundation.com
■ Strictly Business
Breakfast (May 8, 7:15 - 
8:45 a.m.) – What’s new for
employers in employment law,
with guest speaker Caroline
Richard of  Bird McCuaig
Russell. Location: Camilio’s

Restaurant, 902 Shefford Rd.,
Ottawa (Gloucester). Cost:
Eastern Ottawa Chamber of
Commerce members $12, oth-
ers $15. For info or to register,
go to www.easternottawa.com
■ Political Speaker
Breakfast (May 8, 7:30 - 
9 a.m.) – Guest speaker:
Government Services Minister
Gerry Phillips on modern-
izing Ontario’s business laws.
Location:Toronto Board of
Trade downtown centre, 1
First Canadian Place. Cost:
BOT members $55, others
$75. For info or to register,
go to www.bot.com
■ Best Practices for Mental

Health in the Wo r k p l a c e
( M ay 8, 11:45 a.m. - 1:15 p. m . )
– Panel discussion as part of
National Mental Health We e k .
L o c a t i o n :To ronto Board of
Trade dow n t own centre, 1 Firs t
Canadian Place. C o s t : B OT
m e m b e rs fre e, o t h e rs $50. Fo r
info or to re gi s t e r, go to
w w w. b o t . c o m
■ Increasing Workforce
Effectiveness: Under-
standing the Employee
Voice (May 9, 7:30 - 9:15
a.m.) – A  research briefing 
by Kevin Aselstine of  
Towers Perrin. Location:The
Dominion Club, 303 Bay St.,
Toronto. Cost: Strategic
Leadership Forum members
$45, others $75. For info or to
register, contact Margo Street
at (416) 481-7228 or e-mail
margo.street@slftoronto.com
■ Empire Club (May 10,
noon) – Speaker: Kim
Shannon, president and chief
investment officer of Sionna
Investment Managers.Topic:
Who is Afraid of the Canadian
Stock Market? Location:
Fairmont Royal York Hotel,
100 Front St.W.,Toronto.
Cost: Members $40,
others $55. For info or 

to register, go to www.empire-
clubfoundation.com
■ Southern Ontario
Commodity Tax
Consultation Group
Breakfast Seminar (May 10,
7:30 - 10 a.m.) – Location:
Toronto BOT Downtown
Centre, 77 Adelaide St.W.
Cost: Members $60, others
$80. For info or to register,
go to www.bot.com
■ Breakfast Connections
(May 15, 7:15 - 9 a.m.) –
Guest speaker Nicole
Dufresne-Baker, Deloitte &
Touche LLP.Topic: Enterprise
Risk Management for Small
Business. Location: Capone’s
Ristorante, 831 Industrial 
Ave., Ottawa. Cost: Ottawa
C of C members $20, others
$40. For info or to register,
contact Allison Shalla at (613)
236-3631 ext. 24 or e-mail
allison@ottawachamber.ca
■ Institute of Corporate
Directors (May 15, 7:15 - 9
a.m.) – Not-For-Profit
Governance. Location:
Fairmont Royal York Hotel,
100 Front St.W.,Toronto.
Cost: $80. For info or to 
register, go to www.icd.ca
■ Canadian Club of

Toronto (May 15, noon) –
The Prospects for Global Free
Trade in Securities, panel 
discussion. Location: Sutton
Place Hotel, 955 Bay St. Cost:
Members $70, others $80. For
info or to register, go to
www.canadianclub.org
■ Canadian Club of Ottawa
(May 15, noon) – Speaker:
Phil Fontaine, national chief
of the Assembly of First
Nations.Topic: Canada and
First Nations at Crossroads –
Confrontation or Negotiation?
Location: Fairmont Chateau
Laurier, 1 Rideau St. Cost:
Members $35, others $45. For
info or to register, go to
www.canadianclubottawa.ca
■ How to Make a Speech
Sound Like Music to Your
Ears (May 18, 7:30 - 9 a.m.) –
Guest speaker: John Watkis,
freelance speechwriter and
motivational speaker. Location:
Holiday Inn Yorkdale, 3450
Dufferin St.,Toronto. Cost:
North York Chamber of
Commerce members $20,
others $30. For info or to 
register, go to www.bot.com

(E-mail your events at least two
weeks before publication date to
murdoch@businessedge.ca)

“Be careful of the materials
you use. Steps must be taken to
e n s u re that these materi a l s
don’t become fire hazards; that
they can handle the changes in
temperature. Finally, it’s impor-
tant to maintain your ro o f,
especially during the first year,
so that the plants have a chance
to establish themselves.”

E ven more challenging is
retrofitting existing buildings to
handle green roofs.

Existing buildings we re
designed to support a climactic
dead load specific to each
region, says Boivin.

However, new light-weight
growing mediums don’t add
significantly to the structural
c o m p o n e n t , p roviding the
opportunity for rooftop gar-
dens on many existing build-
ings, including those with lim-
ited structural capacity.

M e a n w h i l e, gre e n - ro o f i n g
companies are looking toward a
bright green future.

“To this point, the industry
has been led by forward-think-
ing people willing to do what

they believe to be right,” says
ELT’s Garner. “We are starting
to see municipalities initiate
programs that provide incen-
tives for people incorporating
green roofs into their develop-
ment strategies.”

Last year the City of  To ro n t o
initiated a pilot program offer-
ing $10 per sq. m up to
$ 2 0 , 0 0 0 , as an incentive to bu i l d
green ro o f s .M a ny other mu n i c-
ipalities are expected to follow.

“How intensive this becomes
still has to be seen,” s ay s
Schmidt. “It’s going to take a
while before these things come
through, because one of the
first steps is understanding the
technology, putting policies in
place and then putting incen-
tives in place.”

S o p re m a ’s Boivin agre e s .“ T h e
i n d u s t ry will grow and gre e n
roofs will be a part of the global
s o l u t i o n , especially if bu i l d i n g
ow n e rs can benefit from eco-
nomic incentives like tax cuts or
i m p roved energy efficiency.”

(James Bow can be reached at
bow@businessedge.ca)
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Photo courtesy of Soprema Inc.
A Canmore, Alta., private residence sports a Soprema green
roof that is part of a growing trend.

Toronto’s pilot
program helps
lead the way
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COMING EVENTS

● Positive, monthly cash flow
● Always a demand from renters
● Historically low vacancy rates
● Huge house/condo price

increases make renting the 
economic choice – a paradigm shift
in North America

● Mortgage paydown / leverage
● Substantial equity appreciation / 

value improvements

● Excellent return
● Ethical stewardship by lead managers
● Outstanding track record - references
● Long-term hold with cash flow and 

equity upside
● Become  a landlord without the hassles
● No inflated going-in values

Can your investments
deliver regular cash, grow
tax free and outlive you?

If you had invested with us in

Spring 2004
Fall 2004

2005
2006

Your return would have been

112%
396%
122%
85%

Why Invest in Apartment Buildings?

Why Invest with Prestigious Properties?

For more information, please contact us at 1-877-434-4345
or investor@prestprop.com

or check our website at www.prestprop.com

Target Yield: 75% to sometimes over 100% in 4 to 6 years,
frequently much much higher (but not guaranteed). This is
a combination of cash-flow, mortgage paydown, value
improvements and equity growth, before taxes but after
all management fees/share. Values shown above based on 
building values sold, appraised and/or if sold today.
Past results not a guarantee of future performance.
Investment sold via offering memorandum only. This is 
not a solicitation of investments. Eligibility rules apply –
depending on province. Minimum investment $25,000.
RRSP Eligible. Well over $12,000,000 has been invested in
various ventures already – proven track record – proven
results – fairly low risk. Over $50,000,000 of assets under
management. We turn under-managed, under-valued
apartment buildings into Prestigious Properties, for the
benefit of the tenants, the investors and the communities.

www.prestprop.com
RRSP Eligible➤
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